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PURPOSE

THIS ISN'T AHOLIDAY

IT'S ACELEBRATION OF EVERYTHING YOU'VE
BUILT, THE COURAGE IT TOOK TO GET HERE,
AND THE NEXT CHAPTER OF YOUR VISIBILITY
JOURNEY

For six incredible nights, you'll live like a VIP in a luxury New Jersey
home, just 20 minutes from Times Square, surrounded by driven,
inspiring women who are as bold and brilliant as you are.

You'll attend the Stevie Awards for Women in Business, walk the red
carpet, and come home not just with memories but a professional
photoshoot, your award entry written for you, and a full PR strateg){ to
make sure your moment in the spotlight becomes lasting visibility

TOGETHER

THIS IS THE VIEW FROM THE HOUSE YOU WILL CALL YOUR HOME FOR A WEEK.

Annette was brilliant in helping me win a few awards
for my unique approach and alternative.to therapy,
supporting women impacted by domestic violence. |
love her genuine approach, her authenticity, and her
skill and her expertise in writing and winning awards. |
highly recommend Annette.

Anita Bentata




YOURHOST

Annette Densham

A former journalist and PR powerhouse, she’s helped hundreds of
business owners, founders, and leaders transform their work into award-
winning recognition, including 100s of Stevie Award winners.

Annette’s career started in newsrooms, chasing deadlines and headlines.
She learned early that every great story has the same ingredients,
courage, purpose, and heart. Over the years, she’s taken that instinct and
built it into a business that helps entrepreneurs step into the spotlight
with confidence and authenticity.

Her deep knowledge of the Stevie Awards and the awards world , comes
from years of experience writing entries, coaching finalists, and walking
clients through the entire journey from idea to red carpet. She knows
what judges look for, how to shape a powerful narrative, and, most
importantly, how to turn an award into lasting visibility and opportunity.

(1)

THEFIRST TIME | ATTENDED THE STEVIE AWARDS
FORWOMEN IN BUSINESS, | THOUGHT | WAS
THERE TO CELEBRATE OTHER PEOPLE.

You know, cheer on clients, see their faces light up, and soak in the glamour
of it all. But somewhere between the applause, the stories, and that electric
energy in the room, something shifted.

| realised the Stevies aren't just about trophies or recognition.

They're about visibility. They're about women who've quietly built
something extraordinary who are being seen, properly seen, for what
they've achieved.

As a storyteller, that's my favourite part. Every winner has a story that didn't
start on stage. it started in the chaos, the courage, and the what if this
actually works? moments. The Stevies give those stories a global spotlight.

That's why | created this trip in 2017, because | don't just want to write
people’s entry and wave them off. | want people to experience what
happens when all the years of effort, late nights, and brave decisions finally
click. When you're surrounded by women who get it, and you're in a city
that thrives on big dreams and bold moves.

| love the Stevies because they're equal parts grit and glitter; exactly how
success should feel.

~llove this trip because it's not just about attending an event. It's about
arriving in New York with confidence, connection, and a story that's already
unfolding beautifully.

We'll eat, laugh, learn, and celebrate together, but most of all, yoult walk
away with something bigger than an award. You'll leave knowing how to
use that recognition, to grow your brand, attract opﬁortunities, and inspire
others to take their own bold leap.



YOUR NEW YORK HOME
THISISN'TAHOTEL

It's a gorgeous private residence designed for connection and comfort
.elegant, stylish, and fully equipped.

8 bedrooms, modern bathrooms, luxurious living spaces

Stunning kitchen and communal dining area
s TR 20 minutes to Times Square via train or car
~ Spacious lounges formorning coffeedpr_ppst-award champagne

Bea utlillly styled spaces forphotos and conversation
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THIS TRIPISN'T ABOUT SIGHTSEEING,
IT'S ABOUT BEING SEEN

- I YOU'LL LEARN HOW TO TURN YOUR

o | RECOGNITION INTO ONGOING PUBLICITY, YOUR

\y AWARD INTO AUTHORITY, AND YOURTRIPINTO

CONTENT THAT KEEPS YOUR NAME IN THE

ey A e SPOTLIGHT FOR MONTHS
I-'éan"t_-_recomﬁehd An’nette__Densham highly

__enough! For the last six years she’s turned my

- story into award-winning submissions, helping

AWARD ENTRY & VISIBILITY SUPPORT INCLUDES:

Your Stevie Award entry written for you (category guidance, strategy, -
and submission-ready content]

° Acceptance Sﬁeech training
Creation of a professional support document to strengthen yourentny
Pre-trip one-on-one award strategy session to refine your story and

Stress Free Super Mum scoop over twenty category selection
B AU htorational awards. Annette = . Visibility & PR mentoring for 3 months (2 months befolgte, ’It rr]nc%r]’[r;
t 3 3 z A A7 O arter tne tri
‘;V\::fs.w'th S.UCh conf'd‘?nce g Weaf""%’ = ° One month of content to leverage the wlian

y interview nugget into a powerful, fact- (| -
based narrative that feels truly “me.” | wouldn’t ':.\ : |
have achieved a single win without her ’ Visibility & PR StrthPy
masterful storytelling and unwavering support,4 How to leverage your award for ongoing visibility

How to tell your story in a way that attracts opportunity
How to build a breadcrumb trail that keeps you top-of-mind
How to show up with confidence on camera and-on stage

Thank you, Annette, you're simply the best!
Katrina Wurm, Stress Free Super Mum

You'll return home with a press-ready media kit, your professional photos;
a visibility plan, and a renewed sense of confidence that makes you
unstoppable.

THIS TRIP IS PERFECTLY BALANCED BETWEEN
CELEBRATION, EXPLORATION, AND CREATION




ACCOMMODATION, FOOD, EXPERIENCES,
SUPPORT, AND CELEBRATION, ALL HANDLED

YOU JUST NEED TO SHOW UP, SAY YES TO THE
ADVENTURE, AND LET NEW YORK DO THE REST

PR and visibility strategy

Stevie entry written and submitted

Stevie Awards Gala Ticket (includes dinner & drinks)
Professional photoshoot in iconic NYC locations

1 dinner - Tony’s Di Napoli

Times Square Billboard

1 signature breakfast experience in Central Park where
you will arrive by horse and carriage - Loeb Boathouse
Hidden speakeasy & cocktail masterclass tour

Free time to explore Chelsea Markets, the High Line, or
SoHo at your own pace

Private room

Fully stocked fridge and panty with all your favourites and
anin house chef to make you whatever you want

Daily connection circles - reflective, supportive, a{‘ld fulll of
aughter

NOT INCLUDED

Flights to and from New York

Travel insurance

Stevie Awards entry fees

Additional meals and drinks outside scheduled inclusions
Transport around New York

Hair, makeup, spa, or stylist services (unless added as upgrades)
Shopping and personal purchases

International phone plans and roaming charges.

Everything else? We've got you covered.




This trip isn‘t just six nights in New York. It's three months of
momentum before you even board the plane. From the
moment you sa}/ yes, you'll be part of a guided experience
designed to build your visibility, confidence, and presence,
so when you step into that ballroom in Manhattan, you
already feel like awinner.

Here's how we'll get you ready to shine long before we hit Times Square.

AUGUST - Laying the Breadcrumbs

Your award entry is in progress, written for you by Annette, so you can
focus on showing ugonline as the success story you are. In our first live
session, Breadcrumbs & Visibility Planningi,1 you'll learn how to subtly
share your journey without oversharing; how to post with purpose,
tease your nomination, and start dropping visibility breadcrumbs that
build curiosity and credibility. You'll get templates, prompts, and a
calendar to make it ridiculously easy.

No overthinking. Just intentional momentum that gets people talking.

4

BEFOREYOUFLY

SEPTEMBER - More Eyeballs On You

Now that the world knows you're a finalist, it's time to turn your
nomination into visibility gold.
We'll cover:
» How to announce your finalist status like a pro
s What jOL)JI’naliStS actually care about (and how to pitch it without
cringin
° Builgling your press release, award quote, and “I'm Heading to
New York” content

You'll walk away with your media kit, ready to send to the world and a
plan for how to build pre-trip buzz without burning out.

OCTOBER - Owning the Stage

Confidence takes centre stage.

You'll learn exactly what to do if your name is called on the night and
how to deliver your 60-second acceptance speech with warmth,
confidence, and presence. No awkward mumbling, no “oh, | didn't
think I'd win” moments, just poise, gratitude, and power.

We'll walk through the full travel briefing, flights, packing, styling,
itinerary, and everything you need to know before departure. You'll
leave this session feeling calm, organised, and completely ready.

IN THE WEEK BEFORE WE FLY, WE'LL HAVE ONE FINAL GROUP CALL.
PART PEP TALK, PART LOGISTICS CHECK, PART PRE-PARTY.



ITINERARY

MAY TO JULY
e Awardentry prep
e Select categories
» Upload'supporting information into Google Drive
. Submission prepared for entry

PAY ENTRY FEES

AUGUST 4 11AM- GOOGLE MEET
SESSION 1: LAYING YOUR BREADCRUMB TRAIL

Learn how to lay the groundwork for your recognition journey
online; how to start the conversation before the win.

» How totease your nomination without giving too much away
« Crafting “behind-the-scenes” content that builds excitement
e Building your visibility breadcrumbs for media, clients, and

followers

Homework: Create your first visibility post using provided
templates (“Something exciting is coming...”)

Resource: Social media breadcrumb planner + What to Post
When calendar.

4

SEPTEMBER 8 - GOOGLE MEET
SESSION 2: TURNING YOUR AWARD INTO PUBLICITY

Use your award entry and nomination to attract attention - from
the media, clients, and your audience.

How to announce your finalist status

What makes a'great PR hook

How to connect your nomination to your brand story
Homework: Post your “I'm heading to New York®
announcement.

Bonus Resource; Canva tile set for “Award Finalist” and “See
You in New York!”

Bonus: Quick audit of your LinkedIn bio and website to ensure
your “authority” shows before you fly.

OCTOBER6 - GOOGLE MEET

START TELLING THE STORY BEFORE YOU GET TO NEW YORK
BUILD THE BUZZ

Trip briefing & final details (Live Call)

Full itinerary run-through and travel prep.

Packing and styling tips for the gala, photoshoot, and events.
Travel checklist (passport, ESTA, insurance).

Meet-and-greet and last-minute questions.



[TINERARY =~

ONGOING SUPPORT (AUG-NOV 2026) DEPARTURE WEEK - EARLY NOVEMBER 2026
e Concierge travel & itinerary support. e Final Group Call (Monday 2 Nov)
e Award entry and PR progress updates directly from Annette. o Quick mindset reset: calm, confidence, and celebration.
e Access to recordings of every live session. o Visibility reminder; how to capture your trip content with ease.
 Accountability nudges (“Have you posted youribreadcrumb this o Logistics recap and final check-in.
week?”). e Private WhatsApp / Facebook Group Launch

o Packing updates, airport selfies, travel tips, and excitement.
o Group connection before landing in NYC.

OCTOBER 13- GOOGLE MEET

SESSION 4: ACCEPTANCE SPEECH & STAGE PRESENCE
TRAINING Annette was such a pleasure to work with.

e Crafting your 30-second moment; what to say if you win (and how ey o dgy creative inthewayshe

to deliver it. relays information and she made my
 Speaking with warmth, confidence, and clarity under pressure. average life seem amazing Annette had
. ES%%%r gglzgjlgrrlgée)elnd presenting_like a..seasened—pro—{with ok siceen e vhilo we were
o Homework: Write and ﬁractise your 30-second speech using the working together, I've got a whole shelf jam
supplied Award Speech Framework. packed with trophies.

4

Lauren Brown, Motto Fashions

HAVE YOUR BREADCRUMBS READY TO GO BEFORE YOU GO




I'n N ERARY NEW YORK (6-12 NOV2026)

THU 6 NOV — ARRIVAL, SETTLE, STRATEGY SAT 8 NOV — SIGNATURE BREAKFAST + CARRIAGE,
o AM/PM: Arrivals into JFK/EWR. transfer to the house (20 mins to SOHO STROLL
Times Square). : , « 8:30 am: Subway to Central Park.
» All day: Unpack, light bites from the fully stocked fridge (fresh  9:00 am: Horse-and-carriage arrival through the park (short loop;
fruit, pastries, sparkling water, coffee/tea). : video rolling).
e 4.30-5:15 pm: Welcome circle - trip intentions, award goals, quick « 9:30 am: Signature breakfast at Tavern on the Green (or Loeb
PR plan. : Boathouse if preferred).
» 5:30-6:30 pm: whatever you want. e 12:00-3:00 pm: SoHo / Nolita wander — boutiques, coffee, street
e 7:30 pm: Chef-prepared welcome supper at the house (easy, shots.
delicious, early night i]‘l{,et—lag bites,). . . e Returnhome
. g&gt/(\a/g;t/ cue: 10-sec “I've arrived” clip by the front door; skyline e 4:30 )pm: Visibility mini-workshop (press angles from your story; 30
: mins).

¢ Evening: Free time
» Content cue: 3 talking-head clips: What my award means, Biggest

FRI7Z NOV — MIDTOWN ICONS + TONY'S lesson, Client impact.

° 9:0f? a)m: House breakfast (chef/DIY; eggs, fruit, yoghurt, proper
coffee).

e Goexplore SUN 9 NOV — HIDDEN SPEAKEASY NIGHT (UNIQUE

e 7.00 pm: Dinner at Tony's Di Napoli (Times Square). Big, EXPERIENCE)
celebratory, family-style Italian. , : o Morning: Easg/start; chef will cook whatever you like

e Content cue: Before/after carousel: quiet prep vs. the noise of « 111:00 ‘am: PR assets session = turn judges’ themes into talking
Times Square. points (45 mins).

 Afternoon: High Line — Chelsea Market graze — Hudson views.
e 6:30-9:00 pm: Hidden Speakeasy & Cocktail Masterclass Tour
(Greenwich Village/L-ES).
e 9:30 pm: Nightcaps back at the house / wind-down.
° Corr]]tent cue: Password-only door shot, one-line lesson from the
4 night.

ENOUGH TIME TO GET THINGS DONE AND PLENTY OF TIME TO HAVE FUN



I'I'I N ERARY NEW YORK (6-12NOV 2026

MON 10 NOV — STEVIE AWARDS GALA (DATE TBC) TUE 11 NOV — POST-AWARDS PHOTOSHOOT +
CELEBRATE
« Late morning: Rest, glam, steam gowns, light bites.
e 2:30 pm: Hair/makeup (optional add-on) at‘the house or go to « 10:00 am-1:00 pm: Professional brand photoshoot (pick 2-3 -
Sephora. Times Square, Vanderbilt, Central Park)
» 515 pm: Transferstovenue. oy e 1:30 pm: Lunch (own cost) + quick browse (Brooklyn Flea or
« Evening: Stevie Awards Gala - dinner & drinks included. On the Soho artisan stores).
night there is a photographer and videographer - get lots of « 4:30 pm: Leverage lab — press release draft + social cascade; 45
photos. | will show 3(ou how to use them for leverage. ! mins.
» Post-gala: Short celebratory stop (lounge bar nearby) or straight e 7:00 pm: Chef-hosted celebration dinner at the house.
home. i o , «Content cue: Before/after of your favourite shot; 3 caption starters
e Content cue: Red-carpet walk; “win or learn” soundbite; group supplied.
toast.

WED 12 NOV — DEPARTURES & NEXT STEPS

e 830 am: Final connection circle — next-90-day action plan,
media outreach order, accountability buddy.

e 10:00 am-12:00 pm: Airport transfers roll-out.

o Hand-off pack: Edited photos (ETA details), media kit templates,
pitch calendar, and your breadcrumb plan for the month after.

I've been blessed to have worked with Annette on
many occasions for awards submissions for my
business and also in a grants capacity with our local
football club. I cannot thank Annette enough for her @9
story telling and how she has made my story come
to life. | highly recommend Annette.

Jenny Pither, AHAC

4 OVER THE WEEK, | WILL SHOW YOU HOW TO TELL ASTORY ABOUT WHAT YOU SEE AND DO




INVESTMENT

AU$8,750

PAYMENT PLAN:

« $1,000deposittosecure your place (nonrefundable)

» Balancedue 10October2026

» Flexible instalments available - monthly payment
amounts depend onwhenyousayyes

SECUREYOURPLACEINNEWYORK
$1,000 deposit toreserve your spot.

Only 8 placesavailable.

PAY YOUR DEPOSIT HERE

FLEXIBLE PAYMENT OPTIONS AVAILABLE. FINAL BALANCE DUE OCTOBER 2026.

o

g 6 nightsin a luxury 8-bedroom home (20 minsfrom Times Square)

o Fully stocked kitchen +chefon call
o Stevie Awards Gala ticket (dinner & drinksincluded)
. Tony's Di Napoli dinner
o Central Park horse & carriage breakfastat Loebs
o Hidden Speakeasy & Cocktail Masterclass
° Times Square billboard promo
° Professional photoshootin NYC
o Award entry professionally written for you
. 3 monthsof PR & visibility mentoring
o Daily connection circles and visibility sessions

YOU'RENOT PAYING FORA HOLIDAY.
YOU'REINVESTING IN PROFESSIONAL RECOGNITION,
CONTENT THATLASTSALLYEAR AND

CONNECTIONS TOOPEN DOORS.
° A polished, award-winning story crafted by an expert.
. A press-ready media kit to leverage your win.
° Stunning professional images and video content.
. Public recognition on aninternational stage.
. Ongoing supyport to tumyour award into opportunity.


https://buy.stripe.com/4gMdR9cHG5jtah19ww9bO02

TERMS &
CONDITIONS

For someone that doesn’t like tooting their own horn,
| have loved working with Annette as she has helped
me in more ways than just winning awards! She's
shown me that | have had so many wins in my
business and that it's good to celebrate my wins!!!
Annette has such an amazing way with words and
being able to relay what’'s needed succinctly and
beautifully, | love the way she story tells and she goes
above and beyond what she needs too!

Karen Ai Lynn Tan - ohGiGi

A non-refundable deposit of $1,000 AUD secures your place.

Remaining balance may be paid in instalments or in full by 1
October 2026.

All payments are non-refundable but transferable to another
approved participant if you're unable to attend. or for the 2027 trip.

Travel insurance is mandatory and must include cancellation,
medical, and personal liability cover.

Flights to and from New York are not included.

Stevie Awards entry fees are not included (entry writing is
included).

ltinerary: The itinerary provided forms part of the package.
Activities, inclusions, and experiences are set and cannot be
removed, substituted, or exchanged for other options.

The organiser reserves the right to make reasonable changes to
the itinerary if required due to venue, supplier, or weather-related
circumstances.

All participants are responsible for having a valid passport and any
required visas for travel to the United States.

Prices are based on the shared inclusions listed; upgrades, add-
ons, or extensions will incur additional costs.

By booking, you acknowledge this is a professional development
and visibility experience, not a traditional travel package, and you
agree to the terms outlined above.



FAQS

Q: CAN I BRING APARTNER ORCOLLEAGUE?
This experience is designed for women attending
and celebrating the Stevie Awards. Partners are
welcome to join you in New York but not as part of
the hosted program.

Q: WHAT IF I'VE NEVER ENTERED AWARDS
BEFORE?

Perfect. You'll get full guidance and your entry
professionally written for you.

Q: WHAT IF THE ITINERARY CHANGES?

We only make adjustments if venues or weather
require it. You'll always get the same value and
experience promised.

Q.CANIPAY ININSTALMENTS?
Yes, absolutely. Flexible options are available.

Q: DO INEED A VISAFORTHE US?
You'll need a valid passport and may need an ESTA
visa waiver (depending on your nationality). We'll
guide you through what's required.

Q: DO YOUHAVE OTHER PACKAGES?
| sure do. You can opt in for $2,500 for the VIP
gSp%B%de or Legacy Experience for an additional

Q. ARE FLIGHTS INCLUDED?

Flights to and from New York are not included but
we'll share travel guidance and suggested
arrival/departure windows.

Q: CAN 1 OPT OUT OF AN INCLUSION OR SWAP
AN ACTIVITY?

No. The itinerary is a fixed program designed as a
complete experience. Inclusions cannot be
exchanged, substituted, or refunded.

Q: WHAT ABOUT DIETARY NEEDS?

The in-house chef and stocked kitchen will cater to
your preferences. Just provide your dietary
requirements ahead of travel.
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VALU E ADD FIND YOUR NEXT STORY WORKSHOP - $1,200

e Half-day virtual workshop with Annette (small group format)

VISIBILITY VIP - $2,500 e Learn how to identify storyooks that attract attention; from
. ; client results to leadership insights

e 3-month extended mentoring (3 months beyond the trip) e Turn those ideas into short-form content, articles, and future
» Guidance on finding stories in your everyday work that award submissions

the media will love , e Includes a workbook: 50 Ways to Tell Your Story Without
» Tailored pitch angles and follow-up support for post-trip Sounding Like a Bra

media exposure : e Bonus: personalisedg feedback on your next PR story pitch or
o Rel?_/lew of future award options to keep your momentum award angle

rolling : , .l
» One-on-one coaching session to turn your win into a For those ready to turn their experiences into ongoing exposure.

long-term visibility plan

THE AWARD STRATEGY - $999
LUXE LEGACY EXPERIENCE - $3,500 Keep your name in the spotlight, gcrategically and sustainably.
e Private video interview filmed in NYC post-awards
» Professionally edited My Award-Winning Story reel

° I\/IaBping out your next 12 months of awards (local, national,
o 3-month extended mentoring (3 months beyond the trip)

lobal)
ustom awards calendar and eligibility plan
Category suggestions matched to your goals
Entry timeline and reminders to stay on track
Optional entry-writing support available at reduced rate

Eerfeé:t for those who want to build a thought-leadership
rand.

If you've caught the awards bug and want to keep winning with
purpose.

8 CHOOSEANY TWO ADD-ONS AND SAVE $500, ORGOALL INWITHTHE VISIBILITY ADD ON BUNDLE (ALL FOURADD-ONS) FOR $6,999.



